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How to operate with market segments.

Segment
Without wanting to get into controversy one of the valid criteria of what is SEGIVIENT, could be the type of client who is staying in the HOTEL, likewise we
could call it CANAL to where guests come from the Hotel.

If we follow the rules that govern the USALI (Uniform System of Account for Lodging Industry), it could be the method to use to make a good analysis of
our Hotel.
http://www.classone.es/old/LVDE/Ccc/395a/con-202-395a-RITZ2x-201-20020301-1113.htm (example to request password)

Steps to follow

1. Define the market segments we are going to use (Option A.8)
2. Associate to the Price Rates the segment most related to each one of prices (Opion A.1.)
3. Different sections related to SEGMENTS

1. Option Alt. 1.B. Revenue Forecast - Comparative Analysis

2. Option Alt. 1.C. Revenue Forecast - Analysis
3. Option Alt. 2.8.1 Production studies
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Main menu /| Master files /| A.B. Segments file

User: adminci

Y + £ X A Pl - aa =
i: Insert / m: Edit/ d, supr: Delete
_ —mazeciae fozzize Sitizzs Arteasetee
[ Tomwesbepotvs o0 —— - —————— ]
.l 1100 W = |-
3 OTA's 00000000 - - -
4 Empresas 00000000 = - |-
5 Agencias 00000000

Edit Rate

Code LAND

Description SCHAUINSLAND REISEN GMBH
Tax incl. ¥

Profile

L &

Non refundable 1 - Grupos Deportivos

Restricted 3-OThs
OTA-styled 4 - Empresas
5 - Agencias
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Main menu /| Master files /| A.B. Segments file User: adminci
LY + | £ X 4 e ., |
i: Insert / m: Edit / d, supr: Delete
Sada beiiciaiia basauss R it
f fowosootes w0 | | |
2 TT00 20000000 _ _ |
3 QOTA's 00000000 - - |-
4 Emprezas 00000000 - - -
5 Agencias 00000000 - - -

Edit Rate

Code LAND
Description SCHAUINSLAND REISEN GMBH

i

Tax incl.
Profile
s ¢« | [2-TT00 v

Non refundable 1 - Grupos Deportivos

Restricted 3-OThs

4 - Empresas
5 - Agencias

OTA styled

»

The PRICE rates must be associated to the SEGMENTS since the operators

in general are "lazy" at the time of introducing "more" data and in this way

at least whenever we give a Reservation, Stay, a SEGMENT will be assigned
by default, to the margin that this SEGMENT can be varied at any time.
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IIE Main menu / Reservations/ Stays / 1.4. Reservations Modification User: adminc1
General Rooming list £ = || ¥ * S | = = o= |
Header
Modification
Booker | Agency x| Code/Name | Cardex |
- Adv. payment | NR
NIF Loyalty card Car plate
Creation date
Voucher OTAID # Booking Q Last Card @
Contact Rate/Dis./Mon refund. DIR (] Full credit
Email Special conditions Payment type
Confirmed booking Date Delay 23/03/2019 Invoice grouper
Remarks Channci/Segment
Date/Time 17/03/2019 | | Channel
Via Check in Segm. l | |
Nights 1 | Comm.1 | 1 - Grupos Deportivos i I+
DatelTime 18/03/2019 _ |Comm2 | 2-TT0O 1 I+
Via Check out | Comm.3 | =A% I B
- - 4 - Empresas =
T 5 - Agencias

=
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How to operate with market segments.

Main menu | Revenue Managemen

@ &l - » - 1603 17703 10zl 1si03 20/03 2102 22103 23103 24102 25003 260z || 3w 28103 28102 30003 31103 oliod £
Date from | 16/03/2019 A _‘ .
Dateto | 16/04/2019 20

lE Main menu /| Revenue Managemer |/ 1.C. Revenue Forecast Analysis User: adminc1

Date 2 from  17/03/2018
Dates between: 16/03/2019 - 16/04/2019 | Value: Oce.

Group by | Rates
Rates g N
Vakd @ | & | - - | - 1503 17103 1803 | 19003 2003 2102 2303 23103 24703 25003 26/03 21703 28003 23002 3003 31102 o104 €

'*Format 1 ” - .

; 4 Date from | 16/03/72019 i _ v

'\ 'Format 2 B

Channels grou; Dateto 160472013

= ; JEoup Main menu | Revenue studi s/ 2.8.1. Revenue studies

¥ Agencies Segments group

- Profile (Rate) Rates 2

# Companies Groupby |

¥ Directs Vval
‘®Format 1 @ | 4 M| w | = = % = % et s o ]
= ) Rev. Rev. Rew. Rev. ¥ Rev. Rev. Rev. Rev. income income income income
“Format 2 CodeMame Interval Rooms, Pax (Hy R) (s m Rooms. H) R (5} m (H) R is) m

Channels group 4 Date 1 from | 010222018

¢ Agencies Segments group Date 1o | 280212019
s ) Profile (Rate)
¥ Companies
@ Difscts Date 2 from 01022012

Date 210 | 28/02/2018

_ SRl

¥ Agencies

¥ Companig

41 Directs Countries

Countries/State
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